15 nucrtonapa 2025 poKy craplui HaykoBuin cniBpobiTHMK HaykoBo-gocnigHoro
LeHTpY iHAycTpianbHMX npobnem po3sutky HAH YkpaiHu, K.e.H., cTapLumn
pocnigHuk HaTtania TpywkiHa B3sana y4acTtb y po6oti MixxHapoOHOiI KOoHghepeHUuii
3 Hayku i mexHonoegiu dnsi cmanozo po3eumky (International Conference on
Science and Technology for Sustainable Development, IC-STSD), sika Bigbynacs y
amiwaHomMy dopmari Ha 6asi Universitas Muhammadiyah Malang (UMM, m. Manatr,
IHOoHesIN).

3axig ob’egHaB 6nm3bko 300 y4acHWKIB — HayKOBLIB, BMKNagadiB, acnipaHTiB Ta
eKcrnepTiB 3 Pi3HUX KpaiH CBiTy, AKi 0OroBoproBanu akTyanbHi NUTaHHS peanisauil
Llinen ctanoro po3sutky (SDGS) y KOHTEKCTI undpoBoi TpaHcdopmaldil, iHHoBaUin
Ta MiXaucumnniHapHUx nigxoais.

KoHdepeHuis nposogunacsa 3a TemaTtukow «Ilnnovation in Science and
Technology for Sustainable Human Welfare» Ta cTana MiKHapO4HOK
nnaTtcopMoto ANs HAyKoBOro Aianory Mk npeacrtaBHukamm Asii, €Bponn Ta iHWKX
PErioHiIB.

3 ohilinHMMKM BiTanNnbHUMK CrioBaMn 0 YYaCHUKIB 3BepHynucsa pektop Universitas
Muhammadiyah Malang Prof. Dr. Nazaruddin Malik Ta gupekrop nicnsgunmiomMHol
oceitTnt UMM Prof. Latipun. [Jo y4yacti B nporpami 6ynu 3anpolueHi npoBigHi
MiKHapogHi cnikepn, cepepn skux npodecop Atok MidTtaxyn Xypa (Prof. Atok
Miftachul Hudha, UMM, IHgoHesis); npeactaBHMK Acoudiauii npuBaTHUX 3aknagis
BuLLOl ocBiTK IHOoHesii (APAISI), acouinosaHun npodpecop TakeHoby Aoki (Assc.
Prof. Aoki Takenobu, Ph.D., AnoHniqa); goktop LUlenx Mexamxpi 3iaHe (Sheikh
Mehadijri Ziane, LLIsenuyapisa) Ta iHLUi.

Digital Competencies

. 5 Browsing, searching, filtering data, information and
Information Literacy digital content; evaluating data, information and ditail
content; managing data, information and digital content.
Communication and Interaction through digital technologies (DT); exchanging
Collaboration DT; expresvsing c‘ivic engaggment through PT; o
collaboration using DT; netiquette; managing digital ide-
ntity
Digital Content o ) . .
i Developing digital content; integrating and reworking
Creation digi g : : g :
igital content; copyright and licenses; programming
Protecting devices, health, environment;
personal data protection and privacy
Solving technical problems; identifying needs
Problem Solving and technological responses; creative use of C
identifying gaps in digital competence

Developing Digital Skills and Competencies in |
with European Practices

To build and develop digital competence, it is

| essential to:

. identify information needs and search for data in
the digital space;

. interact using various digital technologies and
understand communication tools appropriate to
context;

. create and edit digital content in different formats;

. modify, improve, and integrate information into
existing knowledge systems to create new content;

. apply digital tools and technologies to generate
knowledge, processes, and products;

. engage in cognitive processing and solve
conceptual problems in digital environments;

. continuously improve digital competence and seek
opportunities for self-development.




Functional fragmentation 18.3
hinders data exchange

Focus on sales/profits over 14.8
consumers wvuUlI I I}JULGI 1VICO GILUyGLI 1CI .
Lack of understanding of 12.2 . . .. .
customer orientation Skills available and needed for digital transformation
No clear definition of 1.3 to improve business processes, %
customer orientation Skills Available (%) Required (%)
o iZati  cult Social media 57 63
rganizational cuiture 10.0 Cloud computing 49 76
not customer-centric Mobile technologies 46 87
e Change management in business 46 84
Absence of digital platforms 10.4 Digital security 45 88
Databases and memory systems 43 65
= L Business networks 42 71
Insufficient digital competence 8.7 Product / service integration 36 66
Big Data analytics 34 84
Entrepreneurship 34 65
Internet of Things (loT) 32 1D,
New interfaces 29 50
: : : : Blockchain 24 36
Barriers hindering e_ffectlve develop.ment of HR management sys el TiEllgeTce 1 56
across different economic sectors, % of experts
® ®@
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According to Grandview: . ke .
Teaching “Digital Technologies and Tools

in Marketing” includes:
. IT in marketing management;

. 82% automate sales and reporting;
. 45% increased profits by 25—-85% due to CRM;
. 27% improved customer retention;

. 39% increased upselling and reduced cart ~ . marketing information systems and their
abandonment. functioning;

. CRM can be a real “conversion activator” (up to - methodology of MIS development;
300%). . hardware & software for MIS;

. automated workplace of a marketer;

. digital technologies for marketing research;

. IT for pricing, advertising, demand analysis;

. customer-oriented information systems;

. modern digital tools for marketing management.

Y cBoemy BucTtyni Hartanisa TpywkiHa §K 3anpolweHun cnikep npeacrasuna
ponoBigb Ha Temy “Digital Competence as a Key Component of Marketers’
Training in the Context of Global and National Challenges”, y sakin po3kpuna
Cy4acHi TeHaeHLUil pO3BUTKY LMPPOBUX KOMMETEHTHOCTEN (paxiBLiB 3 MapKETUHIY B
ymoBax rrnobanbHmMx Ta HauioHanbHuX Buknukie. Ocobnuey yBary 6yno npuaineHo
pesynbTatam MixHapogHux pocnigxeHb (Eurostat, McKinsey, Deloitte, PwC),
aHaniTM4HMM gaHuM Wwoao undpoBOi rPaMOTHOCTI HaceneHHs YKpaiHm, bap’epam
uncpoBol TpaHcopmadii ynpaBniHHA nepcoHanoMm, a Takox poni CRM-cuctem i
undpoBux nnatgopm y OpMyBaHHI KnieHTOOpiEHTOBaHOI cTpaTterii 6i3Hecy.
[onoBiab  cynpoBogXysasnacs  rpaiyHumm  martepianamm,  9Ki HaOYHO
AEMOHCTPYBanu po3pmB MiXK HasiBHUMU Ta HeobXiaHMMN unMdpoBNUMU HaBUYKaMK, a
TakoX nNpiopuTeTHI Hanpamun TpaHcdopmadii HR-cuctem | MapKeTUHroBOro
MEHEIKMEHTY.



3aBepwytoun cBiM Buctyn, Hartania TpywkiHa Haronocuna, WO B YyMOBax
rnobanbHMX BUKMAKKIB cCaMe OCBiTa, LMAPOBI KOMMNETEHTHOCTI Ta HaykoBMW Aianor
CTaloTb OCHOBOI CTIMKOCTI CYCMifIbCTB, PE3USTIbEHTHOCTI €KOHOMIK i DOpMYyBaHHS
ManbyTHLOrO.

Yyacte HaykoBoO-AoCnigHOro LUeHTpy iHAgycTpianbHuMXx npobnem possutky HAH
YKpaiHM Yy LUbOMY 3axodi cTtana BaMBOK MNOAIEH AN MOCUMEHHST MiXKHaApOOHOI
NPUCYTHOCTI YKPAIHCbKOI HayKW, PO3LUMPEHHSI akageMiYHUX KOHTaKTIB i po3bynosu
HOBMX HanpsMiB crniBnpaui Mk LleHTpom i 3aknagamu BULLOI OCBITU ASINCLKO-
TUX00KeaHCbLKOro perioHy.

KoHdepeHuis B ManaHry npogemoHcTpyBana, WO Hayka 3aaTHa o6’egHyBaTtu
KpaliHn, gonaT KOpAOHW Ta CTBOPHOBATU NPOCTIp AoBipK, inen i naptHepcTtea. Came
Taki MiKHapOAHi 3yCTpidi oOpMYyOTb HOBY KyIibTypy HayKOBOI chiBrpavi, e 3HaHHS
NepeTBOPIOTLCA Ha CUIy, a ChiflbHi LiHHOCTI — HA PyHOAMEHT CTanoro po3BUTKY
CBITOBOI CMifNIbHOTW.
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EVENT RUNDOWN
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Nataliia Trushkina, Ph.D.

| Uknaina
No Time Agenda Note
Dear Nataliia Trushkina, Ph.D_,
1 08.00-08.30  [Registration Commitiee
Warm greetings from Indonesia,
2 08.30-08.45 Singing Indonesia Raya, and Sang Surya Committee
lhﬁ L)lm;m‘r.auk; a‘: Pougn:dumu: ngmln zr l,.rinw\t(‘s:lax M;nha‘mm‘ad\yzh M:anie, (uM.yn,q Indanc:Ja‘, ; rrsom0 Opening remarks by the Rector of UMM e
will run its thin | amnua .lmxjmnllonﬂ onference on Science an Technology for Sustainable .45-09. Prof. Dr, Nazaruddin Malik, S.E.. M.Si Daffa Indra
Development (IC-STSD)—in November 2025. This confirence will gather around 300 postgraduate Opening remarks by the Direstor of Posigraduate e
students of UMM from various disciplines, who will discuss Sustainable Development Goals (SDGs) 4 09.0009.15  |Program :
from multidisciplinary perspectives. Prof. Latipun, PhD e
< MC:
5 09.15-09.30 Opening ks by the APAISI o
The conference titled ion in Science and Sfor i Human Welfare, PRSIy Daffa Indra
reflecting our responses toward current challenges in the call for today’s sustainability. 6 09300045 | Prayer Recitation Prof. Abdul haris
Hence, we would like to invite you to be one of our keynote speakers on 15 November 2025 along with . Invited Speaker 1
other international speakers across countries. Your talk will be 20 minutes long with 10 minutes Q&A 7 10-15-10.40  (Prof. Atok Miftachul Hudha, L
. N N Univeristy of Malang, Indonesia
session (see rundown attached). This event will afford an eptional opportunity for you to write a Tavited Speaker 2
R nvited Speaker
proceeding, written in English and consists of 3000-5000 words. As an honour, we provide rewards for 8 1040-11.05 | e e et Moderator
your ideas and participation in this event.
9 11051120 [QnA session ] Moderator
hope that you will be able to fit this event inio your busy schedule. We also encourage ed S
. S R our expertise on the 20 1145 wig | Invited Speaker
our students and colleagues to join the semma.r for free. Your expertise on the topic 10 ¢]I]3 ,2?] 71]1344;\:;}:) Assc. Prof. Aoki Takenobu, Ph.D. Moderator
will benefit the participants and organisers greatly. Kindly e-mail your queries and further information - 45 Jepang
to the committee secretary at trirahayu@umm.ac.id
R Invited Speaker 4
11.45 - 12.10 WIB E
11 (07.45 — 08.10 EET) Nataliia Trushkina, Ph.D. Moderator
Ukraina
R swyg |Invited Speaker 5
__ Respectully, 12| [2:10-1235 WIB o) ok Mehadjri Ziane Moderator
w‘ the committee, (07.10-07.35 CET) | 50
3 wiss
<
=) 13 1235 - 12.50 QnA session 11 Moderator
14 1250-13.15  |Coffe Break and Lunch / Ishoma "“Z‘."'P““" and
‘ommitice
15 13.15-15.15 Parallel Presentation / Breakout Room Participants
Announcement of Winners MC
16 15.15- 1545 Closing by Vice Director of Academic Affairs Daffa Inds
Asse. Prof. Diah Karmiyati, M.Si. atia tndra




